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ABSTRACT

In order to establish a strategy for revitalizing wood culture, a survey was conducted on the level of public awareness
of wood culture and the experience of wood cultural resources by type. According to the survey, 31.4% of respondents
had the images of cultural heritage such as palaces, temples, Hanoks, and cultural assets for wood cultural resources.
The main reasons for having no image of wood cultural resources were the ambiguous concept and lack of interest
in wood cultural resources. The importance of wood cultural resources classified into seven categories was in the order
of cultural heritage, architecture of wood, cultural facilities, cultural festivals, wood products, cultural education, cultural
contents. In the survey on the necessity and sufficiency of information on wood cultural resources, 46.7% of respondents
needed more information to experience of wood cultural resources, while 64.8% of them had lacked information about
wood cultural resources. More than half of the respondents wanted to experience of wood culture within next year,
but about 20% of respondents participated in seven kinds of wood cultural resources, except wood products used in
daily life. Based on these results, a systematic strategy should be developed to expand the opportunity for the public
to experience of wood cultural resources and to promote them to public.

Keywords: wood culture, wood cultural resources, wood utilization, awareness of wood cultural resources,
experience of wood cultural resources

1. INTRODUCTION

Cultural resources are the tangible and intangible re-
sources found in a specific region that have cultural
value; the concept encompasses not only tangible and
intangible cultural assets but also folk beliefs and pub-
lic events (National Institute of Korean Language,
1999). In Korea, cultural resources have been academ-

ically defined as resources that have been created,

maintained, and transmitted through human cultural
activities and are evaluated as valuable for the founda-
tion of a new cultural industry, including cultural her-
itage handed down through history (Cheung and Ryu,
2017). Internationally, cultural resources are assets
that can replace raw materials with existing values and
include activities that create something from nothing
along with historical, industrial, and artistic heritage

(Landry, 2012). The value of cultural resources is dif-
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ferent and changes according to various factors such
as time, region, information, and environment (Lee,
2015). For cultural resources to exhibit their value,
people who recognize their value should be able to
experience the resources and feel the need to preserve,
discover, and utilize them.

Wood cultural resources can be defined as tangible
and intangible products created as a result of human
cultural activities that contain the cultural value of
wood and using wood in terms of conservation, dis-
covery, and utilization (Han et al., 2021). Using the
definition and classification system of wood cultural
resources (Baeker, 2009), wood cultural resources can
be classified into seven categories: cultural heritage,
cultural facilities, cultural festivals, architecture of
wood, cultural contents, cultural education, and wood
products (Han et al., 2021). Recently, the importance
of the experience industry, a new industry that sells
experience elements, has been highlighted (Toffler and
Toftler, 2006). Some studies have applied analysis
methods that divide experience factors into entertain-
ment, education, getaway, and aesthetic sense accord-
ing to the level and type of customer participation
(Pine and Gilmore, 1999) in traditional cultural experi-
ence (Ha and Kim, 2015), cultural heritage tourism ex-
perience (Prentice ef al., 1998), and theme park expe-
rience (Bigne ef al., 2005) to analyze each experience
factor and customer satisfaction. Most of the study
findings suggest a statistically significant relation be-
tween experience factors and customer satisfaction. In
various experiential areas, storytelling is used as an
effective communication method. Storytelling on cul-
tural heritage experiences has elements such as rele-
vance, truthfulness, clarity, and interest (Kwak and
Song, 2016); stories about various types of cultural
heritage can be expressed in an easy-to-understand and
interesting way for the target audience (Tilden, 2009).

This study aimed to enhance the social and educa-

tional value of wood and conducted a survey to under-

stand the current status and requirements of the gen-
eral public regarding wood culture experience. The
content and method of the survey are the same as
those of a previous study (Han and Lee, 2021); among
the survey items, the results of the awareness of wood
cultural resources and the use characteristics of wood
culture were used to analyze the public’s awareness

of wood cultural resources by type.

2. MATERIALS and METHODS

2.1. Survey targets

The investigation on the current status and require-
ments related to wood culture experience was con-
ducted through an online web panel from October 20
to 29, 2020, on 2,500 South Koreans aged 19 years
or above. Although the online web panel survey has
the advantage of saving time and cost because it can
construct questionnaires with a variety of designs and
elicit prompt responses, it poses the issue of repre-
sentativeness error in which the frame defined in the
target population and sampling is inconsistent (Gim
and Kim, 2004; Ryu and Moon, 2014). To rectify this
limitation of the online web panel survey, the samples
were collected according to population distribution by
gender and age from 17 metropolitan cities of South
Korea using the quota sampling method. The charac-
teristics of respondents according to gender, age, level
of education, household income, and residential dis-
trict are as shown in a table presented in a previous
study (Han and Lee, 2021).

2.2. ltems under investigation

The main content of the survey on the status and
requirements related to the experience of wood culture
was divided into seven major categories: awareness of
wood culture, use characteristics of wood culture,

preference and demand for wood culture, awareness
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Table 1. Details of the survey on the status and requirements of wood culture experience (Han and Lee, 2021)

Classification

Details

Use characteristics of
wood culture

Usage status of wood cultural experience
- Cultural heritage, Architecture of wood, Playing with wood, Cultural festival, Cultural education,
Cultural contents, and Wood products

* Most recently experienced wood culture-related activities / programs

.

Satisfaction with the most recent wood culture experience activities / programs

Awareness for wood
cultural resources

.

.

Awareness of wood cultural resources
Items considered important among wood cultural resources

» Level of interest and reasons for wood cultural resources
« Sufficiency and necessity of information on wood cultural resources
» Experience/intention to use wood cultural resources within the next year

What can be obtained through wood cultural resources?

.

What aspects to focus on to popularize wood cultural resources?

for wood culture sub-fields, awareness for wood cul-

tural resources, trend of wood utilization, and
wood-related living environments. In this study, the
survey results of the second item, “use characteristics
and the fifth item,

were analyzed (Table 1).

of wood culture,” “awareness for

wood cultural resources,”

3. RESULTS and DISCUSSION

3.1. Awareness of wood cultural resources

3.1.1. Associative image of wood cultural

resources

Individuals were presented with the description of
wood culture (i.e., the totality of all spiritual and mate-
rial products that humans, the members of a society,
have learned through wood and have been handed
down) and cultural resources (i.e., objects that need
to be preserved or can be used because they contain
cultural values and meanings) and were asked whether
they have an associative image that comes up on hear-
ing the word “wood cultural resources”; 31.4% of the
respondents responded “yes” to this question. As for
the reason why they had no associative image of
“wood cultural resources,” 40.2% said it was because
the concept of wood cultural resources was ambig-
uous, 40.1% said it was because they had never

thought about wood cultural resources, and 19.7% of
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Fig. 1. Word cloud for images related wood cultural
resources.

the respondents said it was because there is no sym-

bolic representation of wood cultural resources.
Among the respondents, more males found the concept
of wood cultural resources to be ambiguous, and more
females responded that they had never thought about
wood cultural resources.

The images that came to mind on hearing the term
“wood cultural resources” were as follows (in de-
scending order): “Hanok/traditional house” (18.3%),
“palace” (15.8%), “temple” (14.2%), “cultural assets”
(9.2%), (4.8%),
(4.2%), “environmentally friendly” (3.3%), and “tree”

(3.2%) (Fig. 1). Compared to the results of collecting

“wooden building” “eco-friendly”

associative images about wood or wood culture, which
mainly presented images such as materials, cultural
heritage, and environment-friendliness (Han and Lee,

2021), most images associated with wood cultural re-
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sources were related to cultural properties and wooden
buildings. This suggests that the definition of wood
culture and cultural resources has reached the general
public as a tradition and resources inherited from the
past. Wood cultural resources can be classified into
seven detailed items: cultural heritage, cultural facili-
ties, cultural festivals, architecture of wood, cultural
contents, cultural education, and wood products.
Among them, resources inherited from the past are ex-
pressed as cultural heritage (Han et al., 2021). At pres-
ent, it can be judged that cultural heritage is the first
image that comes to the general public’s mind when

hearing the term “wood cultural resources.”

3.1.2. Importance and interest by type of wood
cultural resources

Among the seven elements of wood cultural re-
sources, “cultural heritage,” represented by palaces,
temples, gayageum, and yutnori, was regarded the most
important (40.1%), followed by “architecture of wood”
(20.5%) and “cultural facilities” (19.5%), “cultural fes-
tivals” (8.5%), “wood products” (5.9%), “wood education”
(3.7%), and “cultural contents” (1.8%). Even when three
choices were selected, the order of importance for each
type was the same (Table 2). Based on the response
ranked no.1, the lower the age group, the higher the
response rate that “cultural facilities” is important, and

the higher the age group, the higher the response rate

that “cultural heritage” is important. The importance
of each type of wood cultural resource selected by the
general public was consistent with the result of the
associative image, where images related to cultural
heritage and wooden buildings such as palaces, temples,
Hanoks, and cultural assets were the most frequent.

As for the level of interest in wood cultural re-
sources (Table 3), positive responses such as “very in-
terested” (5.5%) and “interested” (33.5%) constituted
39.0%, and negative responses such as “not interested
at all” (4.0%) and “not interested” (13.7%) constituted
17.7%. As for the reason for not being interested in
wood cultural resources, lack of interest was the high-
est at 37.0%, followed by no thoughts about it at all
(33.6%), lack of information (21.3%), and lack of time
and money (7.7%).

3.1.3. Information on wood cultural resources

Table 4 presents the survey results on the suffi-
ciency and necessity of the information presented as
reasons why people have no interest in wood cultural
resources. Regarding whether they have enough in-
formation, “quite enough” and “sufficient” responses
were 0.6% and 3.4%, respectively, indicating that only
4.0% of the respondents said it was sufficient, and the
response rates for “very scarce” and “insufficient” was
very high at 64.8%. With regard to whether information

on wood cultural resources is necessary, 6.1% and

Table 2. Importance of wood cultural resources classified 7 categories

Cultural Cultural Cultural Architecture Cultural Cultural Wood
heritage facilities festivals of wood contents education products

Ranked No. 1 40.1% 19.5% 8.5% 20.5% 1.8% 3.7% 5.9%
Ranked No. 1, 2, and 3 66 0 54.9% 43.6% 58.9% 15.9% 21.6% 35.7%

(Multiple responses)

Table 3. Level of interest for wood cultural resources

Number of Responses (DNot interest at all @No interest @Normal @Interested (B Very interested 5-point scale

Interest level 2,500 4.0% 13.7%

43.3% 33.5% 5.5% 3.23
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Table. 4. Sufficiency and necessity of information on wood cultural resources

Responses (DVery scarce @Insufficient @Normal @Sufficient (®Quite enough 5-point scale
Sufficiency 2,500 18.7% 46.1% 31.2% 3.4% 0.6% 2.21

Responses (DCompletely unnecessary @Unnecessary @Normal @Necessary (DReally necessary 5-point scale
Necessity 2,500 1.6% 8.4% 43.3% 40.6% 6.1% 341

40.6% of the responses were “very necessary” and
“necessary,” respectively, indicating that 46.7% an-
swered that it was necessary. Responses stating that
it is “very unnecessary” and “not necessary” were 1.6%
and 8.4, respectively, constituting 10.0% of the responses.
The need for information on wood cultural resources
was 46.7%, which did not reach the majority of the
survey subjects, while 64.8% (more than half of the
survey subjects) answered that insufficient information
was provided. More than 39.0% of the respondents
who indicated they were interested in wood cultural
resources responded that they needed information
about wood cultural resources. To increase the level
of interest in wood cultural resources, it is necessary
to seek more diverse methods of information provision.
Further, securing varied content should be given prior-
ity to provide information and publicize wood cultural
resources to the general public. The research on con-
tent production in fields such as education, advertis-
ing, tourism, and culture and the storytelling techni-
ques used in these fields are suitable for providing in-
formation on wood cultural resources to the general
public. Storytelling is a compound word (made up of
“story” and “telling”), which conveys the media char-
acteristics of the story, the method of expression, and
technical aspects and actively reflects the character-
istics of the interactive media environment (Park,
2006). The components of storytelling can be set as
relevance, truthfulness, clarity, and interest (Kwak and
Song, 2016). These characteristics make it an effective
knowledge transfer method that enables easy under-
standing of complex and difficult concepts. This meth-

od can address the causes for lack of interest such as

“no thoughts about it at all” and “lack of information.”
A scientific approach to trees, the raw materials for
wood and wood products, can be a way to create a
story about wood and to add cultural value to it.
Studies on the traditional processing methods applied to
wood (Park et al., 2020; Lee et al., 2021) and on the proc-
essing of large-cross-section timbers traditionally used
in wooden facilities (Han ef al., 2019a; Han ef al., 2019b;
Lee, 2020) can scientifically explain the traditional
processing methods of wood to the general public.
Research on various methods for measuring the annual
rings of wood (Oh et al., 2019a; Oh et al., 2019b) is a
way in which a story can be placed into wood from the
dendrochronolgy analysis that predicts the past growth
environment of trees and raw materials of wood. Further,
tree species identification, morphological analysis, and
wood characteristic analysis (Lee and Bae, 2021; Lee
et al., 2021; Nam and Kim., 2021) of wooden relics
excavated from historical sites enable interpretations
of the climate of the production period of the relics
and the wood processing method, which offer various

topics of interest about wood to the general public.

3.1.4. Intention to use and effectiveness of
wood cultural resources

Following the investigation of the wood cultural re-
sources that individuals intend to experience or use
within the next year, it was shown that “wood prod-
ucts” was the highest at 78.6%, followed by “cultural
heritage” (74.8%), “cultural festivals” (72.2%), “cultural
facilities” (69.6%), and “architecture of wood” (64.8%).
The intention to use “cultural contents” and “cultural

education” was relatively low at 47.8% and 42.9%,
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respectively. Among the respondents, males showed a
higher intention to use “cultural contents” and
“cultural education” than females; respondents below
29 years of age showed the lowest intention to use
wood cultural resources, whereas respondents aged
above 60 years had the highest intention rates.

For the category of wood products, which was rated
to have relatively low importance with a response rate
of 5.9% in the survey on the importance of wood cul-
tural resources, participants showed a high intention
to use. This could be because although the public has
a low interest in wood cultural resources, wood was
recognized a material based on the image association
of wood and wood culture (Han and Lee, 2021), which
may lead to the high intention to use wood products
such as furniture and household items that can be easi-
ly encountered in daily life.

With regard to the question of what was or can be
obtained through wood cultural resources, the most
common opinion was increasing the awareness of the
necessity of using wood (25.2%), followed by having
an interesting and enjoyable time (24.6%), obtaining
knowledge or information related to wood (20.8%), in-
creasing interest in wood culture (18.0%), and generat-
ing a positive perception of wood (10.9%). Thus, it
can be seen that the lower the age, the more the num-
ber of participants with the opinion of “having an in-
teresting and enjoyable time” and the higher the age,
the higher the opinion of “increasing awareness of the
necessity of using wood” among participants. Experience
can be divided into four factors, namely entertainment,
education, getaway, and aesthetic sense according to

the degree of individual participation and environment

(Pine and Gilmore, 1999). However, the experience of
wood cultural resources consists mostly of educational
experiences such as learning the necessity of using
wood, wood-related knowledge, and acquiring in-
formation about wood. It is necessary to overcome this
limited experience provision and develop varied con-
tent that mixes the elements of experience, more so
as the younger generation places greater importance

on entertainment and getaway.

3.1.5. Tasks for the popularization of wood
cultural resources

For the question of what is necessary to increase
the popularity of wood cultural resources, the response
rate for strengthening the promotion of wood culture
was the highest at 32.6%, followed by human resource
training and infrastructure support (25.6%), develop-
ment of related content (24.6%), and establishment of
policies related to wood culture (16.8%). Although
wood cultural resources were academically classified
into the seven categories detailed above and examples
of each item have been presented (Han et al., 2021),
a systematic strategy including detailed action plans
to improve awareness is needed in a situation where
the public’s awareness of wood cultural resources is

limited to traditional cultural heritage.

3.2. Use characteristics of wood cultural
resources by type

3.2.1. Participation and use characteristics of
wood cultural experience activities

Table 5 presents the results of the survey on the

participation of the general public in the experience

Table 5. Participation or availability in wood cultural experience activities

Cultural Playing Cultural Architecture Cultural Cultural Wood
heritage with wood festivals of wood contents education products

Responses 2,500 2,500 2,500 2,500 2,500 2,500 2,500
Participation (use) 24.9% 15.7% 20.1% 24.8% 11.5% 7.7% 56.2%
No participation (No use) 75.1% 84.3% 79.9% 75.2% 88.5% 92.3% 43.8%
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of wood cultural resources divided into seven categories.
Among the seven types of wood cultural resources,
cultural facilities are places where one can enjoy wood
culture, such as wood culture experience centers,
wood workshops, and wood culture museums; how-
ever, in this survey, participation in playing with wood
for children was investigated rather than cultural
facilities. Cultural facilities were replaced with playing
with wood to analyze the characteristics of the com-
panion who participated in the experience with the re-
spondent in the two experiences of playing with wood
and cultural education, and the participation rate ac-
cording to the age of the youngest child. The survey
results show that experience using wood products was
the highest at 56.2%, followed by wood cultural herit-
age experience (24.9%), experience of architecture of
wood (24.8%), wood cultural festivals (20.1%), play-
ing with wood experience (15.7%), wood cultural con-
tents (11.5%), and wood cultural education (7.7%).
With regard to experiences of wood cultural resources,
most of the respondents participated with their fami-
lies including children in the six types except for wood
education. The companions who participated in the
playing with wood experience together with the re-
spondent were mostly families including children

(59.5%). The proportion of individuals who partici-

pated in wood education alone without a companion
was 30.1%, and the proportion of those who came
with families including children was 26.4%. The age
of the youngest child who was a companion of the
respondent who had participated in playing with wood
was investigated in the order of elementary school stu-
dents, 7 years old and younger, and middle and high
school students. Meanwhile, among the respondents
who had participated in wood education, more men
participated alone without a companion and more
women participated with their family including children.
Although there is a difference in the general public’s
experience of participating in wood cultural resources, so
far the results on the importance of wood cultural resources
are similar to those of the questionnaire on the in-
tention to use wood cultural resources in the future.

On investigating the participation and frequency of
use of wood culture resources over 1 year according
to the seven types among the people who have experi-
enced wood cultural resources, the participation rate
for wood cultural education, which had the lowest par-
ticipation rate, was found to have the highest partic-
ipation frequency in a year (Table 6). While 70%-80%
of respondents said that they participated only 1-2
times a year for the other 6 types of wood culture re-

sources, 37% of the respondents participated more

Table 6. Frequency of participation or utilization for wood cultural resources

Cultural Playing Cultural Architecture Cultural Cultural Wood
heritage with wood festivals of wood contents education products
Responses 623 393 502 619 287 193 1,405
Less than once a year 48.0% 45.0% 57.6% 56.9% 35.2% 39.4% 55.8%
Once or twice a year 38.7% 32.3% 27.9% 32.1% 36.2% 23.3% 32.3%
Twice or three times ¢ oo, 8.9% 6.2% 4.5% 14.3% 13.0% 7.8%
every six months
Four or five times every 0, 6.4% 2.8% 2.7% 5.9% 8.3% 2.0%
six months
Once or twice a month 2.2% 4.1% 2.8% 1.3% 5.2% 8.8% 0.9%
Three or four times a 5, 2.0% 1.6% 1.3% 2.1% 6.2% 0.5%
month
More than once a week 1.1% 1.3% 1.2% 1.1% 1.0% 1.0% 0.6%
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than 2-3 times in 6 months for wood -cultural
education. Examples of wood cultural education with
high participation frequency include woodworking ed-
ucation such as DIY and national and private certifi-

cation courses.

3.2.2. Acquisition route of information and
satisfaction of wood culture experience

Table 7 presents the results of a multi-response in-
vestigation on the main method of obtaining in-
formation for experiencing wood cultural resources. It
was found that most information on wood cultural re-
sources was obtained from the Internet (blogs), TV,
acquaintances, and institutional websites. For cultural
content produced using media such as movies, games,
animation, and broadcasting, the importance of TV

was higher than for other types, whereas for cultural

education, technical books and introduction from an
acquaintance was relatively more important than TV
and the Internet.

Based on the survey results on participants’ sat-
isfaction with wood cultural experience activities that
they participated in most recently (average score on
a 5-point scale), overall satisfaction received a score
of 3.88 points (Table 8). The intention to participate
again in the wood cultural experience activity received
3.99 points, and the intention to recommend it to oth-
ers received 3.94 points. However, the sufficiency of
prior information that was investigated together with
the satisfaction of the experience measured very low
at 3.50 points. Satisfaction with the program experi-
enced was investigated in order of composition and
content, running time, textbooks and teaching materi-

als, and facilitator.

Table 7. Acquisition route of information related to wood culture experience

Cultural Playing Cultural ~ Architecture Cultural Cultural Wood
heritage with wood festivals of wood contents education products
Responses 623 393 502 619 287 193 1405
TV 39.2% 29.3% 29.1% 33.8% 47.7% 22.8% 31.9%
Radio 4.5% 5.9% 4.2% 3.7% 5.2% 7.3% 2.0%
_ Newspaper 11.7% 11.7% 10.0% 10.7% 13.2% 13.5% 8.6%
(including internet)
. Magazine 8.5% 12.5% 9.0% 8.6% 14.6% 15.0% 11.8%
(including internet)
Technical book 4.2% 5.9% 6.2% 5.0% 9.8% 15.5% 4.6%
Internet (Blog) 53.9% 52.4% 54.8% 54.3% 42.2% 37.3% 64.6%
Institutional website 14.4% 17.0% 17.1% 15.0% 15.0% 18.7% 6.2%
Introduction from an 18.0% 21.6% 21.1% 20.4% 14.6% 21.8% 21.6%
acquaintance
SNS 12.4% 11.7% 14.1% 13.4% 11.5% 11.9% 16.4%

Table 8. Satisfaction of wood cultural experience

Question Responses Denial (D+@2) Normal (®)  Affirmation (©+®) 5-point scale
Come up to expectation 1,053 4.7% 25.6% 69.7% 3.88
Intention to reparticipation 1,053 3.5% 23.0% 73.5% 3.99
Intention to recommendation 1,053 4.1% 23.6% 72.3% 3.94
Sufficiency of information 1,053 15.0% 33.8% 51.2% 3.50
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4. CONCLUSION

A survey was conducted on the awareness and use
characteristics of wood cultural resources, which were
divided into seven categories: cultural heritage, cul-
tural facilities, cultural festivals, architecture of wood,
cultural content, cultural education, and wood products.
Among the types of wood cultural resources, most of
the images that the general public had were of palaces,
temples, Hanoks, and cultural assets, which signify
tradition and heritage. As for the importance of wood
cultural resources by type, cultural heritage was given
the highest level of importance, similar to the image
of wood cultural resources that the general public had,
followed by architecture of wood, cultural facilities,
cultural festivals, and wood products. In terms of the
degree of interest in wood cultural resources, the pos-
itive response rate was 39%. The reasons for not being
interested were lack of interest, no thoughts about the
topic at all, and lack of information. Notably, 46.7%
of participants responded that information on wood
cultural resources is necessary, and 64.8% responded
that information was relatively lacking. Further, the
actual frequency of participation of the general public
in the seven types of wood cultural resources were
mostly low at about 20%, except for wood products
used in daily life. To increase the popularity of wood
cultural resources, it was suggested that there is a need
to build a systematic strategy for the spread of wood
culture, establish infrastructure, and develop diverse
content to promote wood cultural resources among the

general public.
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APPENDIX

(Korean Version)

R 1N FAE 1% BRjo] B A4 D HBE 2k
1. SRS td 4]

25 BAE3} @ dere Yeh] A3 712t 2A Gl BAEste] tigt A H =t {3 EAEAY
o] AP et ErAE AAskAct $HA 31.4%7F B RS AA thate] 3E, AR, oS, BIb 5 E3HH-
Ak oju| A& Zhan Qe RO R ZARE It SAE el gt o w7} glrks SHAF Tl BAEEAY] Aol
2o5h7] miZolehs Sl 40.2%0) 3o m, SAlEEA A E Azl Ho] gitk= SHol 40.1%0] 1T T7HA =
e SATIAEY SRS EOHAL B2US, ZIAY, ZIAL SAAE, 2o, 2IEH 2 M2 U
Sk SRS Adeh] el Yue] Aada SRl thet dRolA SEA 46.7%:= thet ARt dasit
3 sklon, SHAY 64.8% TRt HHIE Al E A of=rhal shelnk FF 19 oldje] EAREE Adsta A
oL oo A ESA ol Tt o Fe) SHES U o, AAR T7HA] SAE SRl Folshild Mk
JZol A AHEEE BAAIES A2t 20% Wel= vebith o3 AiE B dulle] BAZIAUE AH
[e}
AA

e4glo] apHt,

B3A9le] AHH Hoks BAA ol WARE B34 /A2 AW £-587 490w S33 BYe] Baigt ofjz}
dl7bAob T} EEdPAL S8 &S sl o] ti(National Institute of Korean Language, 1999). =joA] &2z Aolw
AL AR 23] F5E Soto] BARARSE Ol TR AUES Tk GAF oA AFE o] & 234
HlEsto] Az T3 9] 7Rk 2 A 7H] Qlekal g7tel= AL ou|gith(Cheong and Ryu, 2017). =744 02 3RS
71EY 7HE Ad QARE A o= Qe Ao ARG A dled] fA) BEe] RolA f5 Bxdhe s
3t Landry, 2012). 3Rkl tiet 7HAl= AW, A9, A, 34 59 theket gelof wet A2 thEan #HilsH
HthLee, 2015). E3klo] 7HAE Wsl7] fleiA = E3AAY 7HAE ARk AFEe] AdS AT o qlojok atm,
1 Ao| st REdE-ehes dads LAk it

SN ZIAES HESFEEY SN B4 B SHAEY 23 7HAE YESHL = AFY 314 &5
Aug sl 730 AHER A3t 4> 9Ih(Han ef al., 2021). B Z3RU 0] A ]9} B74) 7| (Baeker, 2009)Z
ot BRI BapAL BRI, BollAl BazlZ, Ralad s, Baiug, BAAEe 77h ARgEo R
RS 4 Sith(Han ef al, 2021). L AP LA Blohe T AFAG 2N PG Fa/do] £ lrk(Toffler
and Toffler, 2006). AF A5 1A i Q= Fejof wat o2, s, s, v or g LA (Pine
and Gilmore, 1999)2 A%%3}43(Ha and Kim, 2015), £3}-5-4H2] 337 3 (Prentice et al., 1998), H|ulal= A3 (Bigne
et al., 2005)°]] A-gsko] 7t AP a4t U WEES EA 5= Aso] ST PR AT AP 8%
Ao WEEO] PAE FAXLE FAT dTFol vk AT thofet A FAlM 2EA-S ATl
AfUAolde Wl o g S8=a gt F34rY] Aol digt 2Ry B, JAA, HE, SH4 59
845 ZF511 9o B2 (Kwak and Song, 2016), ThoFet E79) a4kl tigt ojofr| & A @ delA olsfstr]
A AA 2H 4= Ath(Tilden, 2009).

2 AtoAe FAY A uSE 7] SRS REE YWY ZAEs AduH a8 AR wHefskr] fjste
AZ2ARE e36th A2k W83t sl A3 A-H(Han and Lee, 2021)8} Uk, 2AIG S 5 S 344
Holl gt QAT ZAE3} o] §@gol et AE Foto] R SAEIAE] tiEt Ueidle A EAE
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A e dg a7l o FRI=-0) E 194 o)) ARkl 2,5007 2 diAe = 2020 104
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S~
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2 ol

20928 109 299714 ekl S Fat
SR BOR AT UG FY U ol AT BE R RRFFH TS Same)o] BAA S iy

25 5] £7)30] 9Irk(Gim and Kim, 2004; Ryu and Moon, 2014), ol2jgt £2}el W ZAle] @A% /utal] Slafol
Rio] THE Sertere] FARE Q7o THuIES] B2 v UFS HEsto] Selitete] 177) BN meIA AaFE
QF Rulol B EUSHATE AE, A, 3, AFAS, AdTEe] 1E $YA] S4S ARAT(Han and Lee,
2021)0] ANE Eo} 2.

2.2, ZAE

Bae AEBe AR Q7 e 2Ake] F0 WG BARelel, BARe o] GBI, SRSl i Alme}
27, BAR0 Sl9liok 4], BRI that A4, Bajolg EAT, BANA BUBHY T7H hiFE TR,
B QATolA T A B8l B sk o] RY T Tl WA G0l BAEab el chgt QlApof T 2AbATLE HAH
Gtk 2 B A S-S Table 1] AA3Hsick

3. 7E1F_|. al 1=

5.1 BAEsA gt 4]
3.1 BAZEAL] g 4 oju]A]
AR ALFY] AL Qo] ZAE Ba Wi APore HAH, BAHel RE 40| A0} BRI

7P|e} SulE gL Qlo] BED Fa7t QAY &80l 7kt dihel tiet e AXT F SRR ol HolE
& 1 Qs 2ol dertel gt Aol SHAe] 31.4%7F Qlrkal STt EAZeAR o iRt A dolm] A7}
§l ol SAEeY] Aidel sl wlolghe Sl 40.2%0 3100, A A E Az & 2o {7
mEolhs SHol 40.1%0] itk Eot SAZoAHAS dishs A A Zlo] §l7] miZolzhs SHol 19.7%2 WERth
S A T A ST Lagt gl tiek SEEel witen, 42 SAZSA AAIE Aol glvke
SHeo] Bk

SAEeAtdold HolE S W dHE onARe AE/AATTIE(18.3%), T H (15.8%), ‘A (14.2%), &5}
A (9.2%), “F2A5E(4.8%), NG 2(4.2%), AR (3.3%), W (3.2%) T2 =AM ZAE ITHFig. 1). A

= At tig Aol A S AT Aol A F2 A=, LeHHAL e 59 o A7F A4 E A vlalsted(Han
and Lee, 2021), SAZopAdo] et ojwA2 EopAje AS5=a Bld S0l w2 A2 SAEstet 23kl digt
o7t dRklolA A RRE S AHde] AEH Aol tet ofv]2 izt Ao R detEnh SRt 23,
T, BoRRAL H2dS, 2ok, 2okuS, SAAIES T/ ARRELR £RE 4 Qe of § A RT Y
e A2 EeATe R RSt Han ef al, 2021). A RIS SAESRARA] gt oAl EeRiARS
A WA Heele o ddd 4

312 BARSAUY £7E FRu} BAE

ThE FHE SRR  Fasthn s $BOR TU, A, Jlokd, $50] 52 AR AN Bekabol
40.1%2 71 Sk, BRAZ0.5%), “RIA(19.5%), “LAYA(E.5%), BAAE (5.9%), BALL (.7%), 28
(18] A2 A 37108 BHE AH SR £ FREY SAE FASGhTable 2). 1491 $HS
NEOE AYTL oS BRI O] FRSHE SEIG] BHon], AFTIL 52T BAGAL] FRFIE §
B o] ket Autelo] HeEs BARS U] 93 FAEL A oful ol Y, A, B9, 2ok Fof Hokg it
A%ES 32 gesd Anet dxsg.

B0l that B Table 30 AXE A3t o] ‘Th$- Aol GILh(5.5%)2 “BHAlo] GIEP(33.5%) 52| B4
So] 39.0%0] L0 m, A3 TAle] SIEP(4.0%), “TAlo] SR (13.7%) S R $E-L 17.7%0] k. HAL ek
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Ao] gl ol f2t Fruloh BT E0] 3T0%E 71 Lom, Azt A SH GRETHE3.6%), HHFEQ13%), A7t
§ REOT%) 59 SAR 24,

=

3.1.3. HAZSA o] gk AR

SRS High o] §le ol & SHUE AAE AHO) S5} B ool tiste] 2ARE ZTHE Table 40f A4}
itk ARE FEs] 2L QLA disto] ufj - F-Esley ¢} ‘SRS = SHE 47 0.6%% 3.4%E 4.0%%H] SHA}
Fusio sjelon], ohe REeTh SUT HEIIT T} 648%2 0l B SHES ek BAEaA o] dhat
Husk Bastohn Azskeao)] thstel wh e Bastel o @ ashch i Sfol 22t 6.1%3} 40.6%2 46.7%7} B a skt
SEstlen, ‘i EFesih o ‘B astth = SEE 27 1.6%2} 84 10.0%9] SHE&S UEih 5234
gt Ao dhigh WRAJL 46.7%2 A2 Thtol] m|X|R] Fgk gheof, ZAFAFY] TS Hs 64.8%7F I} 581
AFE A Ferhal Saskelth. SRkl tia] Talo] Atk SEE<] 39.0%E Hie A o] B RS el gt
AE7F dasitt SEsieleh. SAESAde] thet TEE wol7] flste] Kok thefdt AREAS WHE ZAd et
Atk E5E Yukelef] gt SRS ARA T FRE fJoto] vpefet =20 SR} A E|ofof ghrhal HehE )
A&, FaL, W, 23 59 Bopol FHlx AEE QA3 A4} o)F RopollA] E8E L gle AEEY 7ol dnkld
gt SAESEA A0 A Foll Artsirtar dtETh AR eEY-S AR (story)2t W(telling)2] FAO1= o]ofr]|9} 1A
= "ol wA B4, 249 W, 71ed] SHU7A 236k Ao E A5 A8A0] e WAEE Y A4S Ayt
Zo|th(Park, 2006). AR HY-E T, IAA, B, JudE TR aRE AT 5 glom(Kwak and Song, 2016),
olg|dt B4 Bistal ofgl A4 47 olafd & Qe ATERI A4 o g griele] SRS Bilo]
Sl ol ‘AT AAE A Gh=th o AEES 59 FARE AT ¢ & AoE wkEnh Ao ek 23
A 5} EAAEY 9l Ui digt AR E vEa B3 71 E Fofohe Wjte] @ 4= qlrk EAfjo] FEEH
S 7H ol gt A (Park ef al., 2020; Lee et al., 2021)9 XA & HEHoR o] &EH NP LAY 715
thgt A-H(Han et al., 2019a; Han ef al., 2019b; Lee, 2020)= dHlolo|A] B9 54 7l HS yetdoz Ayl 4~
Atk MRS S S7ske ot ol tigt $9H(Oh ef al., 2019a; Oh et al., 2019b)= =419 &3] Y79 1A
WYAAE AST 4 e AEANEALE ofojd 4= gtk HollA BAd 2EeE G o = W 5 shtolth
ESE Ho] fAX A ZEEL Q= SAE et =54, e, HAHE I (Lee and Bae, 2021; Lee ef dl.,
2021; Nam and Kim, 2021)& §2| AAIcho] tat 715843 Ba1e] 7 5o A2 /Hssh] shof il
Aol gt cheket AIE AT 4= Slrkar weE

2

o H

3.14. SARSAAL ol § o5} oy

19 olujoll AU o] 88 oJgfol Qi BALBRAIUS ZARE A, BAAE O] T86%E 7Y FILOR), Hoky
RP(T48%), *BIRUAP(72.2%), “BIPA(69.6%), “BEAF (64.8%)9] SR Lpebiteh. *Radl ool - Refing ol ofat
O GOJF: 217} 47.8%S% 42.9%2 ATHOR WA ZALEIGIch SHA B AL ofAel Hlste] “HElEEIE o} Hatmg o]
olgolaol o 7 uehton, dadat 204 ofstld BE $39 BARAAY o gelae] /g Wekow, 604
ool H 71 A ekt

BARAUY FAE ZAYH 59%0] SHLE AUHOR e FAEE Uehyd BAAE] ol§ ol 7
Ut ol uiole] SR elo] that BAlEL e HolAql, BAjoh BAESto] that ofu|x|olA] LR Hhe} 2ol
22 A2 Q145}] thEol(Han and Lee, 2021) Ao £414) HE 4 Gl AL ATAE S0 BAAEY o] g0
o £& Ao HeH,

BARBAS Fote] QL Aol AL 4 Gl o] Fololrto] gk Wio] thste] B4l ge] Wakol chat Q14jo]
SeolITh25.2%) ole] A Wtom, FUIET ZAL S HUQ4.6%), B4 B 4oLt HRE 2 S(20.8%),
samafol ohet walo] A(18.0%), BAlol chek FAA o] AZ109%)2] £A12 ZAbE YT ATt weas
FUET EAS A7 He] oj7o] Fgom, Aol £24% BA) 2o Wako] Tk A4lo] okl elzde]
Soleh ABE A1 Holgmet Bo] uhet 0, WS, YAEE, w94 59| 4741 f42 LE5(Pine and Gilmore,
1999), BARIAAL TS 4714 4k F B4 DG BRAW B4 B ANl BB £53} 2 wgH AFol
%8 olgrh WANS FE3tI, A FeE ARl thote] 2, UNTE S FaKo] T WE AU

o
o
lo
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3.1.5. ALY 9] =35l 3t 744

AR S 2ot digssly] flstel Bagh Ao tizh ARl HAESt $RE Foishe Ao o3t $EEo] 32.6%%
7V oron], theo QlElepy W olie AURS.6%), Bl TEE A46%), BAES B G SU(168%)02
A ST SRSl shaH o R ZohAl 2, EIRIAL BRE, 2oEdE, 23k, SAAES T7HA
Aoz Besy 7k el AlglEo] AAIE AT Han ef al, 2021), AA] Luko1o] BRI digh ¢l4]o] HEE
slg-Atoll 1T 9l AFBlollA] QIAINAS gk AlE Alejulete] TEHE A A2l Meko] B Qaich

3.2 7Y SRS ol 88%

321 SAEAE 2 ol % o838

T2 23 A Aol tet dRkqle] oo F-E 2ARE ARE Table 5o AAJSkGIth SA A9
T 78 F TAELS BARIE FE 4 e AEE SAZAEE, 59 SR 58 AR AAE
7 A 2 AR ME ZAE B ofdolE ARt BAfEolR tiAlste] oo e AR, EAlEole Z3kuls
o] 2714 Aol SEAL A Aol ofgt FrbAe] 543 7HE ofd A o] Aol whE Fofrles EA45k] sk
oA EE FAEol 2 tAISIA. ATl EAAIES ol &7 F ol 56.2%2 7MY w9kl SAES A (24.9%),
HEASAD(24.8%), FALSFPAH20.1%), A=A A15.7%), AR A=(11.5%), SATILE(T.7%)9] A E 2
A AR AR Y] A F FASE ARt 67HA] FE oA SHAS] iR AP S 23T 7153} oA ol
Hl&o] 30t SAlEolAA | ofgt FRkAto] Histe] A E AT 7150] HlEo] 59.5%2 A|Y ke Wi SAua2
SR glo] EAFA it wgo] 30.1%01%1 00, AE Eoket 7159 &2 26.4%0|{t). FAEolo] it ool
A= SHA] SRl Hi 7 o A 9] dFE eXe 2T, TA ofsh, ST AR RARE G Hhdof
SA aSo] FFolgt Fdo] e SHA T B ALl TAA ol vlgo] w3on, A2 AU E Rt 7150
Aofgt vlgo] Al okt dutelo] AAMA] SAEe S AHT FH> ST Ta0f it Antele Abo|7t
AA G5 AL eAbd o] o] g-olgke] iR At Akt AuE LERT:

S AAY A LR 7 FRE 1d F o B o] 8RS AR A, Folgo] 7MY BH
SAEERE] Hiet 1d T FoiRIErE 7HE 52 AR LERT(Table 6). T2 671 73 9] SA|ESRAol diste] 5572
70-80%7} 1Al 1239k Zrojgteiar gk Aol njsto] HAZSRal-52 SHAS] 37%7F 67 Pl 2-33] e} W Wl & Frojghtt
I Sl ol 22 SAESEo] AR ELAIRKDIY)S 22 S-S 57 3 A S 53 S

itk

322, ARSI 250 ARAEHRG UEE

BAESAS AYSP] S PuE F2 Qb o] thsto] BRGHS 2ARE ATHE Table 70 AAISHTh BARaH
2ol et thyiel ARE B2 S QY TV, A1) A7), Belsle Fsolxolxl A5 Ao ehgeh ofsh
A, ofieol, w4 % vlciolE Baelel AAEle Fokmaz o $43 vlmslel TVY] Fam7t Foron], #olns
o Arigom TVe QElel Hstel ARAH Aelarle] Famst ¥ hebek

7 Hzol Holge BARe AU et UHES 54 HE YRR 2 Avold YA REES 38840
2 2ALE|SeTable 8). S48 AL it £elo] Aol e 39970I90n), ThE ARl 2HT 93 3,947
oloich. etk AHe] et wEmel Wl AAPE AR T FEAL 350802 e WA S4Et AP
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